Questionnaire for Web Site Client

Please fill out whatever you can. If you don’t know the answer to a question, make a note to ask about it. 

1. What is your email address? Do you want your own contact information or other contact information (agent, president, etc.)? Do you want a company email address (these sometimes come with paid server space).  Give phone, physical, and mailing address if applicable.



2. What audience do you see  using this site? What audience would you like to reach that you haven’t reached already? What features are your product or organization’s main selling point?




3. How do you want your site hosted? Your web site will include publishing to a server of your choice or a free service provider, but these sometimes disappear without much notice. However, a domain name (usually $10-30 a year with a two year commitment) would give your site a recognizable name such as www.yourcompanyname.com. Some hosting plans also provide server space. We will be happy to show you how to register and pay for this service. 





4. What needs do you have from a web site? (A typical site might have a profile/home page, a contact page, a guestbook, a map, a list of inventory, a resume, a description of services, a directory of personnel, a FAQ -- requentlly asked questions -- a price list, a list of classes, a newsletter, interviews, a blog or news page, a menu, a member directory, a shopping cart, or a page of frequently used links to other organizations). Jot down some of the things you’d like your page to have.  As part of my assignment, I will schedule an interview so that I can write the content you need. 




5. What kind of pictures would you like on your site? Jot down a quick list. Do you already have pictures you’d like to use, or should we provide those?




6. Do you have ideas about how you want the page to look? Have you seen sites that you’d like us to model your site after? Describe your ideas, or provide links to sites below. 




7. To publicize your site with Search Engines, I will encode “key words” about your business on the main page. Key words are terms that someone looking for your type of business might use. (For example, WCU’s page uses the following key words: Western Carolina University, WCU, Western North Carolina, WNC, Western North Carolina education, events, Cullowhee, Sylva, Western North Carolina mountains, southern Appalachians, Jackson County. ) List several “key words” or phrases that could help someone locate your page. 

